VANCOUVER ISLAND UNIVERSITY
Faculty of Management ~~ http://www.viu.ca/management/
Marketing 325: Advertising & Promotion

Fall 2008
Faculty Instructor
Duane Weaver, B. Comm., M.D.Ed., IESNA

Office


Bldg 250, Room 448
Phone 


753-3245, local 2601 (try email first)
Email



weaverd@mala.bc.ca (best daily method of contact)
Office Hours

Wed. 12:00-13:00 and Wed & Thu 17:30-18:00 
or by appointment.
Course Schedule

Lecture/Seminar: Thursdays, 18:00-21:00

Classroom

Bldg 250, Room 120

Expenses
There is no text for this course, however there will be supplies required, and there could be travel expenses for projects, and off-campus trips.  Your pitches will likely require materials.

General Objectives
The purpose of this course is to further the student’s understanding of marketing with regard to the functions of advertising and promotion.  In addition, the course is designed to develop the student’s ability to build advertising and promotion campaigns.

Learning Objectives
By the end of the course the student should be capable of:

· determining the purpose of campaigns

· developing advertising campaigns and budgets

· designing specific advertisements for a variety of media

· determining and implementing a media mix for a campaign

Evaluation
Off Campus         – Jargon I
0
Media Mix Choice – Jargon II
0

Obligatory
Logo
0


Creative Brief
15


Expertise
15


Media Mix and Pitch
25
Choose Three of
Radio
15


Print
15


Direct Mail
15


Promotions
15


Press Release or TV sb.15

45
Total

100

Grading Scale

Grades will be assigned according to the following scale.





A+
93 – 100%


C+
67 - 69





A
86 – 92


C
63 - 66





A-
80 – 85


C-
60 – 62





B+
77 – 79


D
50 - 59





B
73 – 76


F
< 50





B-
70 – 72

Academic Misconduct
Academic misconduct will not be tolerated.  Academic misconduct includes, but is not limited to, giving or receiving information during any test or exam, using unauthorized sources of information during any test or exam and plagiarizing the work of another person.  More details on this are set out in the Student Conduct Policy section of the online calendar.
Electronic dictionaries and cell phones will not be allowed in exams/tests/quizzes.  No other materials will be allowed on the desktop apart from a pen/pencil unless specifically approved by the faculty member.
 

Referencing
Faculty in Business require the Harvard style of referencing for academic papers.  Please see Quote, Unquote Referencing, at 


http://www.mala.ca/business/resources.asp
Exam Accommodation
Students with documented disabilities requiring academic and or exam accommodation should contact Disability Services in Building 200.
English Standards
Assignments must be free of spelling, punctuation and grammatical errors.  Assignments containing such errors will be penalized (ie. mark deductions).

ASSIGNMENTS/MEDIA PITCHES
All assignments are due before the start of class on the assigned due date. They must be submitted per the guidelines given by your instructor before the start of class. Late work (without prior arrangement and for good cause) will be assessed a 10% daily penalty, up to three calendar days (then 0% thereafter).  Media pitches are treated like final exams and are due the day assigned or you will earn 0%.

Course Schedule

	Week of
	Thursday, 6:00 – 7:30
	Thursday, 7:30 – 9:00

	Sept 4
	Introduction
Logos

Assignments:


Logos        Due:  Sept 11

Jargon       Due:  Sept 11


Evaluation  Due:  Sept 11
	See 6-7:30PM (Continued)

	Sept 11
	Advertising Plan

RFP

Big Idea

Assignment: 


Creative Brief
Due:  Nov 13
	Segmentation and Big Ideas

Slogans

Jargon Sprint

Assignments:

Slogan
Due:  Sept 18

Expertise
Due:  Oct 23

	Sept 18
	Media Analysis

Creative Execution

Jargon Sprint
	Radio Mechanics

Practice

Assignment


Radio
Due:  Oct 9

	Sept 25
	Print Mechanics
Assignments:


Print Practice
Due:  Sept 27


C.V.


Due:  Oct 25
	Print Analysis
Assignments:


Print Contest 
Due:  Oct 2

Media Mix
Due:  Nov 20

	Oct 2
	Press Release
Press Release Practice
Press Rel. Assign. Due: Oct 16
	T.V. Mechanics

Assignment:


TV Storyboard
Due:  Oct 16

	Oct 9
	Assignment design and development
	Direct Mail Mechanics
Practice Assigned
Due:  Oct 16

	Oct 16
	Direct Mail Analysis
Assignment:


Direct Mail

Due:  Oct 30
	T.V. Storyboard Analysis

	Oct 23
	Promotion Mechanics
	Assignment:


Promotions
Due:  Nov 13
Pitch Skills

	Oct 30
	Budgeting

Blocking

Rolling the Budget
	Catalogues

Yellow Pages

	Nov 6
	Trade Shows
	Guerrilla Marketing

	Nov 13
	P.R.

Mobile Marketing

Sponsorship
	Guest Speaker(s)

	Nov 20
	Getting Work
	Media Mix Pitches

	Nov 27
	Media Mix Pitches
	Media Mix Pitches

	Dec 4-15
	NO FINAL EXAM for this course
	NO FINAL EXAM for this course


