
MARK 430 Advanced Online Marketing

Week 5 Lab exercise: Segmentation and positioning: Third Age and IGN
1. ThirdAge

Go to the ThirdAge website at www.thirdage.com. Explore the site, including its media kit - it gives a lot of information about the target market, and also rates for advertising. 

2. IGN

Go to the IGN website at www.ign.com. Again explore the site, including the corporate site, where you will find information about the target audience.

3. User profiles

Based on your examination of these two sites (and the information you have found about the profile of the site users), how do ThirdAge and IGN characterize the demographic and psychographic profiles of their users? You may have to make some assumptions based on your observations. Fill out the following table.

	Segmentation base
	Profile of a ThirdAge user
	Profile of an IGN user

	Age
	
	

	Income
	
	

	Online purchase behaviour
	
	

	Online investing
	
	

	Time spent online
	
	

	Online activities
	
	

	Psychographic characteristics
	
	


4. Website customer experience

What design factors have been used to position the 2 sites for their respective target audiences?

5. Revenue streams

Identify as many sources of revenue as you can from looking at the 2 sites. Are there any of the same advertisers or sponsors that are common to the 2 sites?

Based on an exercise in Strauss, El-Ansary & Frost, eMarketing. 3rd ed. Prentice Hall. 2003.


