MARK 430 Assignment 3
Briefing paper to assess the opportunity presented by rich media web advertising

You have been asked by the VP of Marketing of your organization (a manufacturer of sports shoes) to put together a short briefing paper to assist her in deciding how to allocate her advertising budget for next fiscal year. She is becoming increasingly concerned about the effectiveness of traditional advertising channels (TV, radio, print), and would like you to make an assessment of the opportunities offered by rich media web advertising.
Make sure that your paper includes relevant statistics, strengths and weaknesses of online advertising models, and current trends. You will need to use these materials to back up your assessment and recommendations. 
Format
Use numbered paragraphs; 1.5 line spacing, size 11 Arial font. Length should be between 1500 and 2000 words.

In addition to references to statistical and other sources, you must include at least 2 references from business-related journals (these can be online and/or print journals). Use Harvard referencing format. Your writing should be in third person, business style, grammatically correct, and free from spelling and typographic errors.
Assignment due date: as indicated on the course outline. In hard copy please.

