MARKETING 364 CASE
Team Name: ___________________

Case: _________________________

	PRESENTATION SCORE (Total 5%)
	grade
	value

	Professionalism & Overall Presentation
	
	10

	Content (Case Relevance)
	
	10

	Ability to Engage/Create Discourse
	
	15

	Ability to handle questions/demonstrate understating of marketing concepts
	
	10

	Ability to use marketing concepts in case
	
	5

	TOTAL
	
	50

	A. Weighted Score (50/50*5% = 5%)
	
	


Presentation Comments:

	CASE SCORE (Total 95%)
	description
	grade
	value

	Report Presentation
	Spelling, cover, referencing, quality, look and readability
	
	10

	Content
	Case Relevance
	
	10

	Extrapolation
	Uses information/references from beyond the case to support ideas
	
	10

	Logic
	Ability to use marketing concepts to present solutions
	
	10

	Creativity
	Ability to think “out-of-the-box” and/or create new ideas to solve the marketing issues.
	
	10

	TOTAL
	
	
	50

	B. Weighted Score
	 (50/50*95%) = 95%
	
	


Case Comments:
	FINAL GRADE
	A+B = 5%+95%=100%
	


