MARKETING 325
RADIO ASSIGNMENT


Secure three PRINT advertisements, each one directed to an unrelated TMS (target market segment). The 3rd one to be directed to a TMS for your pet food product that will be included in your final media mix pitch.

For each of the following Radio Ads:

1. Indicate in general terms who the intended TMS is for each radio ad (should be the same as the related print Ad).

2. Indicate the advertising goal of each Radio Ad. Note: the goal does not have to be the same as the advertising goal of the print Ad.

3. Create Scripts and produce the Ads for the each of the following:

a. First Print Ad to become a 30 second MUSIC appeal

b. Second Print Ad to become a 20 second HARDSELL

c. Third Print Ad (your choice of appeal) targeted to your TMS for your pet food to be produced as:

i. A 60 second Ad to be run first (establishes Awareness and Reach)
ii. A 30 second Ad to be run in the second flight of your campaign. It should communicate the essences of the first Ad with enough structure that it stands on its own for first time listeners. MAJOR GOAL: to accomplish REACH
iii. A 15 second Ad that highlights the HOOK of the 60 second Ad. MAJOR GOAL: FREQUENCY
EVALUATION MATRIX for RADIO AD:

	EVALUATION

	Item
	Value
	(a)
30 sec MUSIC appeal
	(b)

20 sec

Hardsell
	(c-i)

60 sec
	(c-ii)

30 sec
	(c-iii)

15 sec

	Sound is used to advantage
	30
	
	
	
	
	

	Involuntary attention
	10
	
	
	
	
	

	Evokes Visual Image
	30
	
	
	
	
	

	
	
	
	
	
	
	

	Script delivers desired production
	30
	
	
	
	
	

	Production follows script
	30
	
	
	
	
	

	Pace
	10
	
	
	
	
	

	Seamless
	10
	
	
	
	
	

	Short words, sentences
	10
	
	
	
	
	

	Appropriate call to action
	10
	
	
	
	
	

	
	
	
	
	
	
	

	Desired appeal achieved
	30
	
	
	
	
	

	Attention
	10
	
	
	
	
	

	Name mentioned often
	10
	
	
	
	
	

	1 significant idea
	10
	
	
	
	
	

	Sells
	10
	
	
	
	
	

	Creative (clutter)
	40
	
	
	
	
	

	
	
	
	
	
	
	

	Essence achieves reach
	40
	
	
	
	
	

	Production (recognition)
	40
	
	
	
	
	

	Essence achieves frequency
	40
	
	
	
	
	

	Production (recall)
	40
	
	
	
	
	

	TOTAL
	
	
	
	
	
	

	OUT OF
	1000
	280
	280
	280
	80
	80

	% EARNED
	
	
	
	
	
	


