MARK 325
TV STORYBOARD ASSIGNMENT

1. Create One 2 minute TV Ad designed to reach your primary target market with impact and call to action (60 marks)

2. Create One 30 second TV Ad that is designed to reach your primary and secondary target market for the purpose of Frequency (this Ad should be closely connected to the first Ad such that it builds recall and/or Brand Identity) (40 marks)

3. For each of the above provide a detailed “director’s production guideline” for the development of the TV Ad taking into consideration cost effective use of filming (i.e.: some items might be best filmed in one location even though they are out of sequence).(40% of value)

4. For each of the above Provide a TV Storyboard detailing:(60% or value)

a. Music

b. Voice Over

c. Camera Angle/Zoom/Focus

d. Special Effects

e. Frame of Reference

f. Change of Focus Directions

g. Outlining the primary scenes (hand drawn) in sequence of final presentation

Note: in addition to the inclusion of a-g above, weight will also be given to flow and consistency of approach.

