MARK 325
MEDIA MIX and PITCH EVALUATION MATRIX

1. Objectives and Measurement
a) Statement of Objectives 




10

b) How to measure Effectiveness




20

2. Communications Strategies and Justification

a) Positioning






20

b) Key Benefits






20

c) Support







10

3. Creative Strategy and Justification

a) Motives/Appeal






20

b) Theme







30

c) Tone/Style






20

4. Media mix

a) Reason
(10 marks each)





30

b) Coordination

i. Purpose





30

ii. Reach/Frequency…




40

iii. Flight plan overall coordination



20

5. Media Plan

a) Scheduling (Timing/Media)

b) Rates

c) Budget

d) Rolling Budget

6. Execution

	Medium
	Creativity
	Mechanics
	Total

	1 (e.g. Radio)
	120
	80
	200

	2 (e.g. Print)
	120
	80
	200

	3 (e.g. Promotions)
	120
	80
	200


7. Consistency with Plan






60

8. Professionalism (Quality, Standards, Presentation)


70

TOTAL








1000

Media Mix and PITCH SUMMARY VALUES:

30% CONTENT (what is shown/used to prove the pitch)

35% CONVINCING (how effective the pitch is to convince)

35% attention to Pitch Mechanics (the above criteria out of 1000)

100% = TOTAL = ______/25

