EXPERTISE ASSIGNMENT  and JARGON II -  Media Mix Choice
The Expertise assignment ahs tow parts. The first involves identifying which area of the potential media mix you will be an expert on. The second involves developing a Jargon list that an expert in your media should know.

PART ONE (10 marks)
Select and identify one medium (element of the media mix) that you will become an expert on. Research that medium and its uses and determine the following:

1. Bet usage of this form of advertising?

2. Appeals most to what market segments?

3. What is the best method for identifying y our target market when using this medium?

4. How is success measured?

a. Provide at least one real life example of such a measurement that has been conducted//reported

b. And then explain what the metrics tell you about the advertisement used?
Was it successful (why/why not?)

5. What secondary sources of measurement can you use and how would you  use them?

6. Identify and explain the mechanics needed for successfully creating this form of advertising.

7. Ensure that you select this media choice as one of your submissions for your portfolio.

PART WO (5 marks):
Media Mix Choice Jargon:
Develop an encompassing list of key jargon that an expert in your area of media expertise should know: provide the associated definitions/explanations for each.
