MARK 325
DIRECT MAIL ASSIGNMENT:
Your goal is to create a complete direct mail campaign over a period of two months, designed to introduce your pet food product to a new market place (Nanaimo).
PART ONE (45 marks):

Design and produce the direct mail pieces for your direct mail campaign. 

1. Gets to the point (10 marks)

2. Clear and concise (10 marks)

3. Sells Benefits (10 marks)

4. Creative and Effective use of mail piece to (get noticed) (15 marks)
PART TWO (55 marks):

In addition to designing and producing the direct mail pieces needed you will need to prepare a report associated with the campaign that addressed the following components:
5. Identify how current competitors’ products are sold and how a direct mail piece could help you garner a place in the minds of your consumers. (I.E.: define the purpose of your direct mail piece in relationship to your competition).(5 marks)

6. A description of the primary target market (4marks)
7. A description of any potential secondary target market (1 marks)
8. A description of the key attributes/benefits of the product (10 marks)
9. A description of where and how (source and process) you would obtain an effective Direct Mail list for Nanaimo. Describe the issues you would have to take into consideration when refining your list.(15 marks)
10. Describe your Direct Mail strategy and how it is most effective for your particular target market.

(15 marks). Provide a timeline showing when and how the pieces are to be utilized. (5 marks)

TOTAL 100 marks
