CASE B REPORT FORMAT GUIDELINE

Following is a suggested guideline for preparing your case study reports (remember to always use APA Style for all formatting and referencing as per the course outline). However, your paper should be formatted using BUSINESS REPORT FORMAT:  FLUSH LEFT margin  ith extra line space between paragraphs and ARIAL 12 pt/Double Spaced Font:

Cover Page
(Include student names, student Ids, and Team Name), University, Course Name, Course ID, Section Number, Professor prepared for, and Due date.
Executive Summary
(If appropriate – should be written last to focus on key points/findings)

Introduction
As this paper is really a written overview of what course theories, tools and frameworks could be used (See CASE DATA ANALYSIS section of Case Prep Sheet) to solve the case and how, the introduction should introduce what will come..
Body
May include:

· Often times it is good to talk about the related target market and or main issue of the case that you are addressing
· Thereafter the format and flow of the body of the report is up to you. You should provide a logical flow to how you would analyze the case with course theories and then your discussion of that logic should both identify and demonstrate how those theories could be used to solve the problem presented. You are NOT expected to solve the problem, rather the CASE B paper is an academic paper identifying what theories and how they can be used.

Should include:

· All relevant theories and frameworks from within the MARK 260 text
· All relevant marketing theories previously acquired (e.g. MARK 160 such as segmentation analysis and the marketing mix (as appropriate)).
· Peer reviewed Journal articles of older and current theories that can be applied to the case at hand. Here is your chance to develop depth of knowledge in Consumer Behaviour and demonstrate that you know how to use it.
Conclusion

References

Recommend that you source business journals, periodicals, and textual references as well as any online research. Make sure you support your ideas with facts and figures. Please try to use your own words and ideas based on research rather than copy and paste other’s words from the internet. You should USE PROPER HARVARD style in-line citations, image source citations, and an alphabetical CITATION LIST in a references section.
Appendices

All charts, financials, visuals, and other related items can be placed here and referenced in the report.
