MBA 532 Marketing Communications Strategy
Semester: Spring 2006
ASSIGNMENT 3: Marketing Communication Plan (50%)

Instruction

· Select one product brand of your choice, and have it approved by the instructor before March 13, 2006.

· After the approval, prepare a marketing communication plan.  The plan, in approximately 1,500 to 2,000 words in length, must consist of the following sections:
1. Coverage Page

2. Table of Contents

3. Executive Summary
4. A brief but thorough situation analysis of the selected brand
5. SWOT Analysis of the brand and its main competitor(s)
6. Segmentation, Targeting, and Positioning (STP) strategies.
7. IMC Objectives
8. IMC Methodology 
9. Media Strategy and Plan.
10. References
11. Appendix
· The report structure and format will be discussed and advised in class.
Evaluation

The evaluation of this assignment will be based upon:

· Achievement of overall assignment’s objectives

· Overall analysis of current market situation and SWOT analysis
· Methodology which goes in line with the IMC objectives.  
· Media strategy and plan

· Application of marketing communication approaches to the study

· Overall report writing and structure
Due Dates:
Product/brand to be approved BEFORE:
March 13, 2006. 

Assignment’s Due Date: 


8:30 am, March 31, 2006.  
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